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The National Association of Health Underwriters (NAHU) is the leading professional association for health insurance 
agents, brokers, general agents and consultants.  NAHU members work every day with individuals, families and 
employers of all sizes to help them purchase health insurance coverage and use that coverage in the best possible 
way. We are a dedicated group of more than 100,000 benefit specialists across the nation who advocate on behalf of 
our clients -- American health insurance consumers.  As such, one of NAHU’s primary goals is to do everything we 
can to promote access to affordable health insurance coverage.

NAHU supports more than 200 chapters across America. NAHU’s mission is to continue to provide its members 
with the ability to meet the health, financial and retirement security needs of all Americans through education, 
advocacy and professional development. We are consistently promoting, communicating and reaching out to 
chapters regarding the availability of new tools, services and information through email, social media tools, HIU 
Magazine and more.

In 2013, the association has worked towards our goal of increasing member recruitment with the new membership 
campaign, promoting the role of the agent with our new national media campaign and spreading awareness to 
consumers through 11,000 press hits from local to national top-tier media coverage. With all the changes to the 
Patient Protection and Affordable Care Act, Medical Loss Ratios, healthcare costs, health insurance exchanges and 
Medicare, NAHU devotes time to help educate our members by providing professional development resources such 
as training courses, tools, guidebooks and webinars.

INTRODUCTION TO NAHU On our “Find an Agent” feature, NAHU is now able to track member state exchange certifications along with 
NAHU’s general certification tracking. Also, members can now add headshots to their listing. 

NAHU has updated member profiles to display pertinent member information.

NAHU produced 12 editions of the Health Insurance Underwriter Magazine, which focused on consumer-driven 
plans, disability insurance, staying organized with technology, long-term care insurance, wellness programs and 
the future of HSAs.

Seven chapters qualified for the prestigious Blue Ribbon of Excellence. 

Eight chapters qualified for the esteemed Platinum Certification. 

Sixty-six chapters qualified for Gold Certification.

Twenty-three chapters qualified for the Silver Certification. 

There are 214 state and local chapters; 46% of these chapters are certified. Since December 31, 2013, 98 
NAHU chapters became certified at the Silver, Gold or Platinum levels.

NAHU’s 23rd Annual 
Capitol Conference 
was held February 

25-27 at the Hyatt 
Regency on Capitol 

Hill.

The conference attracted a record 860 attendees, including more than 250 first-
timers.

The conference had seven sponsors and seven speakers who conducted 
educational breakout sessions. 

NAHU’s 83rd Annual 
Convention was 

held June 23-26 at 
the Hyatt Regency 

Atlanta.

The convention attracted more than 700 attendees, including 182 first-time 
attendees. 

The convention had 96% of its attendees rate their overall satisfaction with the 
convention as “good or better,” with 43% rating their satisfaction as “excellent.”

The convention had 20 sponsors and filled more than 95 booths in the exhibit 
hall.  

A new opening ceremony featured representatives from every chapter in 
attendance presenting their state flag.

Attendees chose from 18 professional development sessions. In addition, 
attendees could attend three programs offered by NAHU’s Learning Institute, 
including Voluntary Worksite Certification and Wellness Certification courses. 

LPRT qualifiers enjoyed a private reception at Atlanta’s World of Coca-Cola 
museum, and LPRT Soaring Eagle qualifiers participated in an exclusive 
symposium prior to the convention.

Attendees enjoyed the Gordon Memorial Award Dinner held at the Georgia 
Aquarium.

The Education Foundation hired Debra Cook as a full-time director of development.

Steve Selinsky was elected board chair of the Education Foundation in May.

The Education Foundation welcomed to the board NAHU President Thomas Harte and President-Elect Ryan 
Thorn. 

The Education Foundation completed a year-long effort to update its mission, vision and strategic goals.

The NAHU and Education Foundation staff collaborated to revamp the website, logo and general color scheme 
to reflect the board’s new focus.

The Education Foundation launched the Healthy Care Packages program -- a network of NAHU volunteers 
reaching out to needy families in their local communities. 

The Education Foundation made an annual request to all NAHU members for a donation at the annual meeting, 
and gifts increased by 49%.

The Education Foundation made an annual end-of-the-year appeal for donations by email, and gifts increased 
by 95%.
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IN WASHINGTON, D.C., AND ACROSS THE UNITED STATES

NAHU staff made quite a few visits to Capitol Hill and government agencies in 2013, lobbying and representing 
NAHU:

NAHU staff made 271 visits to Capitol Hill and federal agencies advocating on behalf of the association’s 
legislative priorities.

NAHU staff attended 96 political meetings and four federal agency meetings.

NAHU staff attended 213 fundraisers on behalf of HUPAC.

NAHU staff attended 40 briefings from inside-the-Beltway groups.

NAHU staff attended 37 hearings and 138 coalition meetings.

PAPERS, POLICY DOCUMENTS AND CHARTS 

NAHU staff and committees produced the following documents used for federal and state legislative and regulatory 
activities:

Janet Trautwein, CEO of the National Association of Health Underwriters, sent a letter to President Obama 
outlining Healthcare.gov issues and providing a list of eight items that need immediate action.

NAHU supported the letter Senator Jeanne Shaheen (D-NH) sent to the secretary of the Department of Health 
and Human Services expressing her concern that the Administration is not doing enough to promote the role of 
marketplace-certified health insurance agents and brokers.

NAHU prepared a chart of state decisions to date on individual and small-group market policy cancellations 
and coverage extensions.

NAHU supported the re-introduction of the MLR bill in the House and Senate.

NAHU hosted one town hall webinar detailing NAHU’s current legislative activities.

NAHU prepared a primer on age bands and rate shock.

NAHU updated the Healthcare Reform Timeline several times.

NAHU produced a paper on Accountable Care Organizations (ACOs).

NAHU developed a fact sheet on the Health Insurance Tax (HIT).

NAHU signed a letter of support to Representative Charles Boustany (R-LA) and Representative Jim Matheson 
(D-UT) commending their efforts to stop the Health Insurance Tax (HIT).

NAHU updated issue summaries on employer responsibility requirements, reducing the compliance burden on 
American small businesses, insurance market reforms, cost containment, Medicare Advantage open enrollment 
period, medical loss ratio, long-term care insurance and the role of health insurance agents, brokers and 
consultants.

NAHU produced FAQs for Advising Employer Group Clients. 

NAHU produced FAQs on the Fair Labor Standards Act (FLSA) notice to employees. 

COMMENTS AND TESTIMONY

NAHU submitted comments on minimum value and market reforms and exchanges.

NAHU submitted comments on federally facilitated and state partnership exchanges, the draft applications for 
marketplace coverage for both the individual exchange and SHOP exchange for both employers and employees, 
Medicaid, CHIP and exchanges, employer responsibility requirements and wellness programs.

NAHU submitted comments on the SHOP Exchange, the proposed Navigator Rule and the Health Insurance 
Tax.

NAHU submitted comments on employer reporting, payment parameters and the 2014 open enrollment 
extension.

NAHU President-Elect Ryan Thorn testified before the House Small Business Committee on the impact of the 
Health Insurance Tax (HIT) on small businesses. 

NAHU Legislative Council member Robin Frick testified before the House Small Business Committee’s 
subcommittee on Health and Technology about self-funded health plan options for small employers.

NAHU briefed Senate GOP HELP Committee staff on agent and broker issues.

NAHU testified at the summer and winter National Association of Insurance Commissioners (NAIC) meetings 
on navigator state licensure issues and producer issues in the health insurance exchanges.
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GRASSROOTS EFFORTS

One of our greatest assets is our voice on important issues of the day. We frequently use Operation Shout at the 
federal and state level to make our voice heard. In 2013, 21,945 Operation Shouts were sent.

TRAVEL TO NAHU CHAPTERS AND INDUSTRY GROUPS

NAHU staff traveled across the country, visiting 69 NAHU chapters, five conferences and nine completed projects.  

The HUPAC Board continues to work with a contracted vendor to increase the size of the PAC and improve 
our reach.  

NAHU staff developed a HUPAC chair manual and, with the help of the HUPAC Board chair and vice-chair, 
conducted an introductory training webinar presentation for state and local HUPAC chairs.

The HUPAC Board of Trustees and NAHU staff worked to develop a detailed budget for the 2013-2014 
election cycle.

HUPAC has updated marketing materials, such as a newly designed banner, brochure and contribution form.

HUPAC supporters can now contribute to the PAC on their smartphones by scanning HUPAC’s QR code or by 
texting the word “HUPAC” to 77948, which will take you to HUPAC’s mobile website. 

HUPAC launched a new campaign to grow the PAC. The new local-level campaign provides state and local  
HUPAC chairs with tools they need to help increase support for HUPAC in their region.  

NAHU had more than 11,000 press hits in a variety of different media.

NAHU created a new media tool, Media Hit Report, which displays an innovative way to easily track published 
online and print articles for all chapters and NAHU. Also, our Media Hit Highlights (PowerPoint) is a new 
interactive media tool that highlights media coverage and is sent to chapter leaders every month.

NAHU issued 33 press releases and media advisories at the national level.

NAHU issued 24 letters to the editor and 10 opinion-editorials on key issues.

NAHU launched our Member Video Directory and created a Website Media Tools Video to help members 
navigate through our media tools on the website. We also hosted four media webinars and updated four of our 
brochures.

NAHU updated nearly 50 press release templates for chapters and updated both the “How To” Media Guide 
for NAHU Members, Press Conference Guide and the Media Buying Guide.

NAHU launched a new series of Wellness Works videos on the healthcare costs related to anaphylaxis in 
children and childhood immunizations and designed nine new fliers.

NAHU hosted three PPACA Implementation Part I and II pre-conference workshops -- Benefits Selling Expo, 
Workplace Benefits Mania 2013 and the Workplace Benefits Transitions Conference.

NAHU’s Compliance Corner held 14 complimentary member webinars and one town hall member webinar. 

NAHU had 2,909 individuals register for the PPACA Certification Course and had 1,627 graduates, of which 
1,377 are NAHU members.

NAHU held 13 DC Health Link Exchange Trainings in the Washington, D.C., metropolitan area.

NAHU held five classroom PPACA Certification Courses for the Orange County AHU, Houston AHU, Coastal 
Bend AHU, Coastal Bend AHU and Massachusetts AHU chapters.

NAHU’s professional development program included 18 breakout sessions, two certification courses and one 
workshop at the Annual Convention in Atlanta, GA.

NAHU welcomed 4,288 new members.

Average retention rate for the year is 83%.

NAHU added a new member benefit: the ACA Decision Support Tool.

After the 2012-2013 campaign ended, NAHU launched a new membership campaign on July 1 that will run 
through April 30, 2014.

The ACA Decision Support Tool Version 2.0 was released.

A new marketing piece was developed for members to use that differentiates NAHU members in the 
marketplace.
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